CPLG ANNOUNCES INCREASED HORRID LICENSING ACTIVITY

London, UK, October 2007: with award season on the horizon Copyright Promotions Licensing Group (CPLG) is poised for increased activity for Horrid Henry, the animated TV series produced by Novel Entertainment. 

The most recent deals include the signing of Blues Clothing on Nightwear and Underwear which anticipates coming to market in late Spring/Summer 2008.  

Says Suzanne George of Blues, “Horrid Henry is an endearing and fun character, not to mention a publishing phenomenon. We have designed a range of interactive nightwear and underwear to reflect Horrid Henry’s mischievous nature.”

Since launching on CiTV in 2006, Horrid Henry, which is based on the successful books by Francesca Simon, has consistently rated as one of CITV’s top shows, regularly receiving a 16% audience share.  Currently airing on ITV1 every Saturday morning, and daily on the CITV Channel, the show also has a major presence on the CITV website.

Steven Andrews, former Director of Channels for CITV, says Horrid Henry is a landmark series that has been going from strength to strength since its launch.  Says Andrews, “it is our best rating show and consistently out-rates the competition. Novel has done a terrific job ensuring that all of Henry’s fun and naughtiness is shown in all its horrid glory on TV.''

First published in 1994, book sales of Horrid Henry have exceeded over nine million copies in the UK.  “Horrid Henry has always been the staple of our list,” says Fiona Kennedy, Publishing Director of Orion Children’s Books, adding that “over the last 18 months there has been a huge increase in the appetite for all things Henry.”

In response to this increased appetite, Orion will publish a new title every month from February to October 2008.  Says Kennedy, “our publishing plans for 2008 are very ambitious, with a brand new book of stories from Francesca Simon as well as Horrid Henry's first ever Annual.” 

Highlights of the 2008 publishing programme include a Joke Book, a fifth hardback collection and three more Activity and Puzzle books illustrated with stills from Novel's animated TV series.

While publishing is the cornerstone of the licensing and merchandising programme, CPLG is now in a position to develop Horrid Henry in other categories, in particular toys, puzzles and games, stationery and greeting cards as well as licensed promotions.  

Home Entertainment is flourishing with sales of the first Horrid Henry DVD, from Abbey Home Media, exceeding 50,000 copies since its April release.  Horrid Henry currently has three titles in the Children’s Best Sellers chart and expectations are understandably high for the second DVD, Tricks and Treats, which was released at the end of September.  A third DVD, Horrid Henry’s Underpants, will be released in November.  “We are delighted with the success of Horrid Henry on DVD” says Ian Miles, Chairman of Abbey Home Media.  “The irreverent humour in the TV series definitely appeals to children of all ages, as demonstrated by the sales success of the DVD.”

Adds Novel’s Mike Watts, “it’s wonderful to see how Horrid Henry is being taken to heart by the audience and this is the great foundation stone that any licensing programme needs”.
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About Copyright Promotions 
Copyright Promotions Licensing Group Limited (CPLG) is one of the world's leading entertainment, sports and brand licensing and merchandising agencies with over 30 years experience in the industry. With dedicated teams in seven offices across Europe and international agencies servicing the rest of the world, Copyright Promotions has a structure that is unique in the licensing industry today. www.cplg.com
